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AgendaAgenda

� Website Functions

� Anatomy of An Effective Website

� Natural SEO

� Pay-Per-Click Advertising

– Keywords

– Where/How Consumers Search

– How Pay-Per-Click Works

– Why Use Pay-Per-Click

� Summary
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What Can a Website Do?What Can a Website Do?
� Prospecting

� Provide credibility/legitimacy

� Electronic Brochure

� Landing place (step #2) for offline marketing

� Retain customers with resources

� Sell/Close the Sale

� Operations/Operational Efficiency
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Anatomy of An Effective WebsiteAnatomy of An Effective Website

�Visually Pleasing

�Quick Overview/Concise

�Easy to Navigate/Minimal Nav.

�Clear Call to Action

�Prominent Contact Info.

�Tracking
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Anatomy of An Effective Web PageAnatomy of An Effective Web Page

�Compelling Headlines

�Scan-Able Text / Bullets

�Font Variation

� Interesting/Relevant Visuals
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Natural SEO Natural SEO -- KeywordsKeywords

� Determining Good Keywords/Phrases

� 250 word minimum per page to be indexed

� Use keywords in:

– Text

– Alt Tags

– Meta Tags

– Graphics/Image Filenames

– Page Names
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Natural Search FactorsNatural Search Factors

� Integrated Keywords/Phrases

�Competition

�Longevity on the Web

�URL

� Internal Links

�External Links
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Natural Search vs. PayNatural Search vs. Pay--PerPer--ClickClick

�Natural search can not be Guaranteed

�Natural search requires more time for results

�Doing natural search right is not necessarily 
“free”

�Natural search and paid search complement 
each other
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2.2 Billion Leads 2.2 Billion Leads 

� Number of local searches occurring every month.

* and this number is increasing every month.

What's a local search?

� Plumber Atlanta

� Dentist Dunwoody

� Auto Repair Alpharetta
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SummarySummary

�Make your site and pages effective 
through proper anatomy.

�Determine appropriate keywords/phrases.

�Optimize for natural search

�Test Pay-Per-Click Advertising.

�Re-market.
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Additional ResourcesAdditional Resources

– www.marketingsherpa.com

– www.polycola.com

– www.bing.com

– www.searchenginejournal.com


